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COURSE STRUCTURE

AND GRADES:
Economics 2106 is a 3 credit course. The course consists of a rigorous analysis of economic principles as they apply to management decision making.  Included in the course are treatments of the market (demand, supply, elasticity); consumption and indifference analysis; production and cost; industry structures; and decision making in non-competetive environments.  Among the tools used to help inform management decisions are present value analysis, marginal analysis and regression analysis.  There will be two term tests @ 20% each, three assignments worth 5% each and a final examination worth 45%.  The term tests will be held in class on the following dates:

TEST DATES:


Term Test #1 --- Tuesday, October 26, 2010





Term Test #2 --- Tuesday, November 23, 2010
ASSIGNMENT DATES:

Ass#1 – Thursday, October 21, 2010
Ass#2 – Thursday, November 11, 2010
Ass#3 – Thursday, December 2, 2010 

[Final Exam, scheduled by the University in December, is worth 45%]

ASSIGNMENTS:
You may discuss your assignments with others and consult any source to help with your answers.  However, each student must hand in their own paper.

TOPICS AND READINGS

Note the following abbreviations are used:

(B)
stands for Baye (course text)

(I)
stands for Internet
I.
  Introduction:  The Fundamentals of Managerial Economics:

(B)

chapter 1 

II

Market Forces:  Supply and Demand:  


(B)

 chapter 2


R.A. Radford, "The Economic Organization of a P.O.W. Camp"  [I]
III
Quantitative Demand Analysis:


(B)

chapter 3

IV
Demand Theory:  Individual Consumer Behaviour 

(B)

chapters 4
V.
  The Production Process and Costs:

(B)

chapter  5

Adam Smith, "Of the Division of Labour" [I]
VI.
 Organization of the Firm:

(B)

chapter 6
VII.
 The Nature of Industry:

(B)

chapter 7
VIII.
 Managing in Competitive and Non-competitive Markets

(B)

chapters 8 and 9
IX
Special Topics
TBA

LEARNING OBJECTIVES:

At the conclusion of this course, the successful student will be able to 

· Correctly use net present value analysis to determine the financial viability of a project with a variable income stream over time
· Understand and explain the essential distinction between economic and accounting profit

· Understand and explain the role that markets and profits play in our economy

· Understand and use both the demand and inverse demand functions mathematically

· Understand and use both the supply and inverse supply functions mathematically

· Calculate the amount of consumers and producers surplus in a given market equilibrium
· Analyze (graphically and algebraically) the economic implications of price floors and price ceilings

· Understand the relevance of elasticity to business decision making and to calculate the full range of elasticities at points on demand or supply functions
· Understand and use regression analysis to estimate best fit demand eqauations

· Identify and use elasticity estimates from regression equations

· Understand and use indifference analysis to graphically derive demand curves

· Understand and use various assumptions about income and substitution effects and the implications for the demand curve

· Apply indifference analysis to help understand real business and policy issues

· Understand and derive (graphically) key short run production relationships (MPL and APL)

· Use isoquant analysis to find the optimal long run (cost minimization) position 
· Use graphs to determine the short and long run implications of input cost changes
· Use graphs to derive both short run and long run cost structures

· Understand and explain the relevance of principle-agent problems to business decision making

· Understand and explain the short and long run competitive market equilibrium and the relevance to business decision making

· Understand and explain the short and long run monopolistic equilibrium and the relevance to business decision making

· Understand and explain imperfectly competitive market models and their relevance to business decision making
